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2 + 2 = 5
BRANDS,
THE DIGITAL ECOSYSTEM &
MAXIMISING RETURN

Daniel Stephenson
Senior Director Category Development
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2

MASTERS OF MARKETING

UNDERSTANDING PEOPLE
LOW INVOLVEMENT BRANDS

DIGITAL CONVINCING
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3

THE RALLYING CRY

BUILD BRAND AWARENESS
DRIVE SALES

HABITUALISE PURCHASE
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4

EITHER/OR?
SUCCESS STORIES

MOMENTUM
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5

DIGITAL MENUS

MULTIPLE CHOICES
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6

FMCG DEVELOPMENTS

E-COMMERCE
SHOPPER BASED TARGETING

GOING GLOBAL
BRAND SAFETY
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7

AN EVOLVING ECOSYSTEM

WEB EVOLUTION
TV & BRANDS
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8

TECHNOLOGY FOCUS



PEOPLE @ THE CENTRE
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10

JOINED UP

PRODUCTS
PLATFORMS

PEOPLE



Mobile 

Video 

Standard Display

Original Programming

IPTV

Dynamic Display 

Rich Media Display 

Retargeting

CONSIDERATION

PURCHASE

FAVORABILITY

AWARENESS

THROUGH THE FUNNEL DELIVERY



ALL MODELS ARE WRONG!

NON-MATCHING
BUILD

SURFACE
DISTRIBUTE



The classic TV experience ïsurvival of the fittest?
BRIDGING TV & DIGITAL



Evolution of the television
DIGITAL VIDEO 2.0



DIGITAL VIDEO 2.0, 3.0 +... 



USING OFFLINE TOOLS

TO REACH ONLINE CUSTOMERS
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17

DIGITAL DRIVING OFFLINE SALES

SHORT TERM ROI 2.6 �t UNIT SALES 24% GREATER

SPECIFIC MEDIA & R.O.P.O


