
IAB Video Engage 2011 

ONLINE VIDEO:  

IGNITING CREATIVITY, MEASURING SUCCESS 



ÁVIDEO IS NOT TV! 

ÁLETôS GET CREATIVE 

ÁEMBRACE THE ECO SYSTEM 

ÁTHE MEASUREMENT CONUNDRUM 

ÁSPECIFIC VITAMINÊ 

ÁWRAP UP 

 

20 MINUTE AGENDA 



TV IS BRILLIANT! 

TV IS BIG, LOVED & EVOLVING 

THIS IS NOT ABOUT TV 



VIDEO IS UNIQUE 

HAS ITS OWN PROPERTIES 

SUBSTITUTE NOT SUPPLEMENT 

INVADING THE LOUNGE 



6%

7%

14%

17%

24%

32%

33%

34%

37%

43%

46%

56%

Business

Retail / Commerce

How To Guide

UGC

Full Length Movie

Movie Clip

TV Show Clip

Sports

Movie Trailer / Preview

News

Music Video

Full Length TV Show

CONTENT IS MAINSTREAM & PREMIUM 



62% ONLINE ACTIVE 

TV IS 66% PASSIVE 

LEAN FORWARD 

UNIQUE 

INVOLVING 

CHOICE 

CONVENIENCE 

DIGITAL VIDEO IS DIFFERENT 



THE HEADPHONE BOOM 



30 IS JUST A RANDOM NUMBER 

TRAPPED IN A TV MINDSET 
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BUILD FOR THE MEDIUM 



FOCUS ON THE ECOSYSTEM 

BROADCASTERS & LONG TAILS 

CATCH UP & CONTENT 
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GET THE RIGHT PEOPLE TOGETHER 



THE MEASUREMENT OF SUCCESS 

DISCOVER 

EXPERIMENT 

LEARN 



MAYBE ONE RULE 

 ς VALUE NOT CLICKS! 

MEASURE VALUE 

NOT CLICKS 



INTRODUCING 



Age, Gender, 
Social Grade, 

Location 

Devices, 
Equipment, 

Subscriptions 

Audience 
Profile 

Online VOD 
Sites Used 

Devices & 
Platforms 

watched on 

Viewing 
Behaviour 

Brand/ad recall 

Brand 
attributes/  
association 

 
 
 

Ad Test 1: 

Begin 
Survey 

Frequency of 
Usage 

Format 
Evaluation 

Favourability/ 
Purchase Intent 

 
 
 

Ad Test 2: 

Format 
Evaluation 

 
 
 

Ad Test 3: 

Format 
Evaluation 

Close 

In the first part, we intend to collect profiling and usage information for later analysis. In the second part, we 
would test each ad format in turn, giving choices of content per test. The respondents will have the chance 
to choose the genre for both catch-up and short-form content. 

The system cycles the order of the three ad format tests. In this 
ǿŀȅΣ ŜŀŎƘ ƻŦ ǘƘŜ ŦƻǊƳŀǘǎ ƛǎ ǎŜŜƴ ΨŦƛǊǎǘΩ ōȅ ƻƴŜ ǘƘƛǊŘ ƻŦ ǘƘŜ ǘƻǘŀƭ 

sample (providing an opportunity for an unprompted recall test) 

OUR APPROACH 



AFRICA NEWS 
REPORT HOSTED ON 
TELEGRAPH.CO.UK, 
WITH LG PRE ROLL 

FA TV HIGHLIGHTS 
HOSTED ON 
TELEGRAPH.CO.UK, 
WITH BARCLAYS    
PRE ROLL 

PREMIUM SHORT FORM CONTENT 


